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WHY BLOG? 

Well, after starting this web page/blog yesterday, I really didn't expect to post on it 
quite this soon.  I also didn't expect to get a call from my 10-year-old's school telling 
me she was throwing up in the hall this morning.  So now I find myself at home today, 
and what better to do when you're home with a sickie than blog. 

I avoided creating a blog for years, because so many of them seem so self-indulgent.  
But the digital age is upon us, and I figure between blogging, Facebook, Twitter, 
MySpace, etc., if you don't get on the digital train, you're going to get left at the 
station.  Have you noticed the way people look at you now if you tell them you don't have 
a Facebook page?  It's akin to the rueful looks you used to get if you said you didn't 
vote!  Yesterday, though, I found myself on the other end of that down-the-nose look. 

I have a number of very good friends in the newspaper business.  For those who don't 
know, I spent almost five years as a reporter.  Anyway, I've done a poor job of keeping 
up those friends through the years.  I made a comment to one of them (on his Facebook 
profile, ironically enough) that I missed him posting a link to his column on his site. That 
was the easiest way for me to keep up with his writing, I said, since I don't subscribe 
to the newspaper anymore.  Apparently, that is a cardinal sin for an ex-reporter.  I 
have taken a fair amount of grief in the past 24 hours from some of those old 
newspaper friends. 

Truth be told, I really prefer having the hardcopy newspaper folded under my arm, 
casually strolling to the neighborhood coffee shop, and wasting the better part of an 
hour perusing all the pages.  With no paper, how will I blow an hour of time, blogging 
from my cell phone?  I still love newsprint.  Unfortunately, with Blackberry's, iPhones, 
and Windows Mobile devices now being the norm rather than the exception, and with 
declining add revenues, a declining subscription base, and the digital age a reality, 
papers have to change the way they've done business for the past 100+ years. 

Almost all newspapers have an online presence now.  Many, such as the New York Times, 
are figuring out newer, different (I hesitate to say better just yet) ways of delivering 
that content.  Take a look at the way they handle their Twitter feeds.  Multiple feeds 
posted repeatedly throughout the day with the headline and an attached URL link to 
the story.  See a story you like, click it, and there you are, reading away.  Check out 
Google Reader, which is an RSS (Really Simple Subscription) reader where you digitally 
subscribe to content and it pushes those sites to you to read. 

I hope my news friends don't feel alone.  Many businesses are having to change to keep 
up.  My profession of Direct Mail hasn't gone untouched by this digital craze, either.  
It is having a major impact on the way people market their businesses. 



So now, I'm on that digital train.  I blog.  I Tweet (post on my Twitter site). I have a 
Facebook and MySpace (the latter hasn't been touched in months - I just prefer the 
Facebook interface).  My phone has more processing power than the first two desktop 
computers I owned COMBINED!  I can do almost anything with it that I can do with my 
laptop. 

So to my old newspaper friends, who seem to think I'm taking money from their 
pockets and food from their children's mouths, I say, I'm sorry.  I'm sorry I no longer 
subscribe.  I'm sorry that the old school newsprint, with the blackened fingers and 
tattered edges, is going away.  I told one of them not to worry, the online content is 
still going to need writers and editors.  As a matter of fact, they may even need more, 
since people are demanding more and more information these days.  Or maybe they'll 
just ask you guys to do twice as much work.  Maybe it was a good idea for me to leave 
that industry after all! 

3.5.2009 

This is my first attempt at a web page/blog.  I plan to use ot for both business and 
personal use.  I'll write about things relevant to my chosen profession (direct mail), as 
well as general musings about things that interest me (and, hopefully, some of you).  I 
hope to entertain, educate and generally have fun. I really just hope someone reads it!  
And most of all, I hope to earn my moniker of "The Witty Smitty. 

 
 


